COMMUNICATION STRATEGIES AND DISCOURSES
OF THE FAR-RIGHT IN COMPARATIVE PERSPECTIVE

O plano de ensino podera sofrer alteracdes por parte do professor.

INSTITUTO BRASILEIRO  Ementa

DE ENSINO,
DESENVOLVIMENTO E This postgraduate course explores the intersections of political aesthetics and
PESQUISA propaganda in digital spaces from an interdisciplinary perspective bringing together
humanities, social sciences, and digital communication studies. It critically
investigates the social, cultural, and political dynamics that fostered the
(re)legitimation of far-right movements and ideologies in the international public
PROGRAMA DE discourse since the early 2010s. The discussions will consider the role played by social
MESTRADO EM media and tech corporations in amplifying political narratives and ideologies,
COMUNICAGAO fostering the electoral goals of reactionary groups in a globalised context.
DIGITAL
Privileging an interactive teaching approach, lectures will investigate the contents,
strategies, and methods at the heart of far-right online communication through the
discussion of case studies and group activities in class. Together, we will look at the
Carga Horaria: 36h main aesthetic strategies and communication methods informing the digital contents
Créditos: 02 of leaders and activists across Europe, the US, and Latin America, mainstream and not.
Categoria: Optativa We will dissect various forms of textual and visual communication, examining the use

of language, images, emojis, memes, videos, audio, and gestures employed by far-
right leaders to disseminate their narratives on social media and make reactionary
ideologies palatable to broader audiences.

The main aim of the course is to equip students with innovative critical tools and
methods to advance interdisciplinary investigations of the multi-faceted and pressing
issues affecting contemporary society. Students will explore methods of digital
ethnography, comparative historiographic and visual analysis, critical discourse,
memory studies, social-semiotics, and sociology. At the end of the course, they will
be able to apply the methods learned to tackle and interpret the challenges of a fast-
evolving scenario from a holistic perspective, applicable to global movements and
campaigning beyond the study of the far right.

Objetivos de aprendizagem

e Develop an understanding of political aesthetics and in the digital age and
how this influences public perception and engagement, considering the
relationship between online and offline, extreme and mainstream, as well as
local and global dimensions of political action and influence.

e Advance independent and interdisciplinary analysis of far-right aesthetics and
propaganda online, identifying the main contents, strategies, and methods
employed by leaders and activists for their digital communication.



e (Critically examine the role of mainstream social media platforms and tech

corporations in amplifying the visibility of far-right movements and ideologies
in the public debate since the early 2010s.

e Apply the methods learned in class to the study of global movements and
campaigning beyond the far right.

Madulo | - Composto por um encontro remote e trés presenciais

Tépicos

e POLITICAL AESTHETICS IN THE DIGITAL AGE
o Introduction to Political Aesthetics in the Digital Age.
o Understanding the rise of the ‘new’ far-right as a global social and cultural movement.

e SOCIAL MEDIA, DIGITAL CAPITALISM, AND THE SPREAD OF FAR-RIGHT NARRATIVES ONLINE
o Digital capitalism and the role of emotions in far-right online communication.
o How do social media platforms amplify the spread (and visibility) of far-right narratives online?
o Workshop: Al uses in online communication and propaganda: concerns and possibilities (TBC)

® CULTURAL CONNECTIONS, PERFORMATIVE VIRILITIES, AND SELF-REPRESENTATION STRATEGIES OF THE
FAR-RIGHT ON SOCIAL MEDIA
o Strongmen in the far right: performative virilities and strategies of self-promotion on social media.
o Exploring cultural and ideological connections in the digital aesthetics and propaganda of far-right
leaders globally.
Q&A and group discussion.
Workshop: Applied methods of Digital Aesthetic Analysis.
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Mddulo Il - Composto por um encontro remote e trés presenciais

Tépicos

e UNDERSTANDING THE ROLE OF WOMEN AND THE REPRESENTATION OF FEMININITY IN FAR-RIGHT
NARRATIVES ONLINE
o Femininity and anti-feminism in far-right digital narratives
o ‘Tradwives’ and ‘benevolent sexism’
o Giorgia Meloni: Woman, Mother, and Christian
o Group discussion and check-in with students: feedback, questions, clarification on assessments.

® FAR-RIGHT CONSPIRACY AESTHETICS AND DISCOURSE ONLINE
o The rise of far-right conspiracy aesthetics and discourse online: from extreme to mainstream.
o Convergence of racism, misogyny, and anti-elitism in far-right conspiracy discourse online:
demographic decline and ‘Great Replacement’ theory
o Group presentation assessment.

e DIGITAL MEMES AND FAR-RIGHT HUMOROUS AESTHETICS
Uses of humour and sarcasm in far-right aesthetics and propaganda.

o A culture of transgression.
o The meme-ification of political discourse online, from the extreme to the mainstream.
o Workshop: Academic essay writing.
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